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About the Author

In good times and bad, Julie Clark
Robinson has always been able to look at
her life with the "half full" attitude of a
person who overflows with personal joy.
In her twenty-year writing career,
Robinson’s experience has ranged from
writing advertising copy to essays and
articles in nationally distributed magazines. She has also written
copy for billboards using only five to seven carefully chosen words
meant to grab attention from stressed-out motorists traveling at
seventy miles per hour. For high-profile clients such as Taco Bell,
Time Warner Cable, Victoria’s Secret, Kay Jewelers, Limited TOO,
Highlights for Children, Frigidaire, and Princess Cruises, she has
written radio commercials, TV spots, magazine and newspaper ads,
Web pages, and direct mail pieces.

Robinson is now a contributor to Family Circle, Bride's Magazine, The
Cleveland Plain Dealer Sunday Magazine, the best-selling series Cup of
Comfort for Women (Adam’s Media), and Chocolate for Women (Simon &
Schuster’s Fireside Books). In 2002, Adam’s Media awarded her the
Grand Prize for her piece "On Turning 40." Robinson lives in Ohio
with her husband and two children.



